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 Sport unions are critically dependent on these funds  

 Companies are questioning returns 

 Scale of investment is significant 

 
The research establishes the difference between JSE companies that 
sponsored sport for at least a two year period between 2000 and 2015, 
and those that did not, in terms of:   

How effective is Sport Sponsorship in South 
Africa? 

 Share price  

 Revenue 

 Earnings per share 

 



Taking into consideration the scale of 
adoption… 
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Taking into consideration the scale of 
adoption… 



And significant investment… 
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With research indicating mixed results… 

• Share price growth – no difference  

 

• EPS growth greater for companies involved in sport 

sponsoring than those companies not involved in sports 

sponsorship. 

 

• Enhanced revenue growth was found in the consumer 

services sector where sport sponsorships existed.  
 



Indicating more is at play…. 

• Multitude of differing objectives  

• Broad spectrum of outcomes 

• Opportunity for innovation 



With socio-economic impact at the centre 



As well as innovation… 
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Thank you! 


